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efforts.

Commercial tobacco companies target and
market specifically to rural Californians

Rural youth and young adults are targeted using

images of masculinity, blue collar, and outdoor themes

in advertising, which were present for almost 50% of
ads for smokeless tobacco products and over 33% of
ads for cigarettes. !

Dollar stores contribute to availability of cheaper
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Building Stronger Rural Communiﬁes for
a Healthier California

The pride and strength of our California rural communities
comes from our values: family, legacy, environment, resilience,
independence, and community. These have kept us strong for
generations. Over time these values are getting compromised by
commercial tobacco and nicotine companies. Rural communities
are stepping up and winning against commercial tobacco

People living in rural areas have 18-20% higher lung
cancer death rate than people living in urban areas.”
Eliminating smoking would reduce the rural-urban

gap.

There is a widening life expectancy between rural
and urban Americans—especially rural men.®

cigarettes in neighborhoods that are lower-income,
rural, and have greater proportions of youth. It is
notable that the estimated price of the cheapest pack
of cigarettes was significantly lower in dollar stores
compared with convenience stores and pharmacies.?

Impacts to Rural Communities

California rural adults’ use of any commercial tobacco
product is notably higher (15.1%) than the California
general population (11.4%). 3

Rural adult smokeless tobacco use is 4.5% vs. 1.8%
among urban adults.*

California rural youth tobacco use (any product) is
9.6% vs. 6.9% urban.®

Rural youth nicotine pouch use 1.7% vs. 0.8% urban. >

Rural communities have a higher first-time cigarette
and smokeless tobacco use rate than in urban areas
and intergenerational tobacco use is a significant
factor in prevention efforts. ©

Inadequate rural health infrastructure may
pose challenges for tobacco prevention
efforts.

Recent rural hospital closures could diminish some
rural communities’ capacity for population health
activities including tobacco control.®

Federal and state formulas for tobacco control funding
may disadvantage rural local health departments in
relation to their urban peers.®

Individual rural residents may have greater difficulty
accessing tobacco control and prevention services,
due to local health care provider shortages, lower
incomes, and elevated rates of uninsurance.®

Significant barriers exist for many rural populations in
access to cessation support services. Compounded
with the fact that provider shortages are also common
in rural areas and rural populations must travel far
distances for care.’



For additional information on how tobacco and nicotine products
impact rural communities, contact RISE Project Director, Shelly

Rural Communities Protect Their Values Brantley, at sbrantley@healthcollaborative.org and visit

www.ca-rise.org.

Rural communities are stepping up with protections for their young people and adults. In
addition to protecting families through smoke-free outdoor air and multi-unit housing
policies, rural California communities have passed policies requiring tobacco and vape
retailers to be licensed locally.?® This can help reduce access by young people and ensure
state laws are upheld.

Smart commercial tobacco policies can empower families and community leaders to protect
rural values, which may contribute to a healthier California.

Policies that decrease cigarette sales do not adversely impact convenience stores. Research
shows that convenience stores that adapt to new rules, like banning flavored tobacco, are
doing well even with the decline in tobacco sales. Rural convenience stores may increase
profit margins and revenue without cigarettes and flavored tobacco.!
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